Millenials + Generation Y
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The average college student is between the ages of 18-24 College graduates make
years old. Forget TV. Good luck with print. How do you getto  up 75% of the blogging
the ~71 million Millenials that are spending over 200 billion ~ world. The largest sector

dollars / year?

of Facebook users (29%)

- Don’t push your agenda. Millenials don’t want to be is made up of young
marketed to - at least, not obviously (although obvious adults ages 18-25. The
and self-referential is okay. See: Old Spice). GenY likes largest sector of Twitter
to consume media on their terms. users (30%) is made up

« There is a there, there. Hope is not lost for marketers. ~ young adults ages 26-34.
Millenials are fantastic consumers, but they consume Forty-three percent of
media and products from within their trusted circle of content that is “Liked”
influencers. If you want to get to them: you have to find a  stems from those between
way into conversation between friends. the ages of 18 and 22.

(T Tube

Broadcast Yourself™

“1t's easier to follow
CNN on Twitter
rather than wait
around for Wolf

Blitzer to show up
on our colored TV.
The new way sends
the information to
us. The old way
wastes our precious
time.”

“We are critical. We are
particular. We are cynical.

We are harsh. We are

Mobile | Media | Generation Y. Nothing turns

Mobile media is the us off more than the man.”
new means of getting

to Millenials and an

increasingly savvy public. Overall, 43% of adults with a
mobile device own smart-phones as opposed to traditional
cell phones, and 62% of those are young adults (25-34).
Android devices are growing 886% yearly. In 2013 an
estimated $29.5 billion will be spent on apps. In June 2011
last year alone, as many as 14 million Americans scanned
QR codes. More than half (53%) of QR code scanners were
between the ages of 18 and 34. According to a study done by
Forbes/Webber Schandwick, by 2014, 65% of brand
recognition will come from mobile sites.

We know how to connect: http://www.vergepipemedia.com
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Spending

As opposed to years passed, college-age students are increasingly aware of the money
they spend on certain items. More students (75%) are comparing prices more often
before making a purchase. Eighty-one (81%) percent of this age group is more
concerned with product quality than anything else. Uniqueness comes in at second
place with 47.1%. Only 29.2% of the population listed advertising as reason they
purchased a product and a tiny 6.2% of the population said they bought something
because a celebrity used it.
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