MC 4020
Campaign Evaluation

In this assignment you will each evaluate a PRSSA campaign assigned by the instructor and produce a summative
report of the campaign. To answer the “how did the organization do” questions you will need to examine inputs,
outputs, out-takes and outcomes of this event. The organization’s research, objectives, implementation report and
campaign evaluation will be provided to you.

Remember, the organization has done it’s best to make itself look good. You need to look for places they need to
improve.

Refer to this model for questions regarding methods for observing each item. The organization may not have used
the correct method of evaluation — make sure to note this and state what they should have used (and what they
likely would have found).

‘Pyramid Model’ of PR Research

Applicable Methodologies:

... Quantitative surveys (large scale structured)
o UTCO M Es B N NS Sales; Voting results; Adoption rates; Observation

(Functional &

organisational AN N e, Focus groups; Surveys (targeted) (eg Customer, Employee
evaluation) or Shareholder Satisfaction); Reputation studies
OUT-TAKES ) ) . )
(Proposed as a 4% stage of Number who understand m e Focus groups; Interviews; Complaint decline; Experiments
communication in some models) Number who retain messages .. .... Interviews; Focus groups; Mini-surveys; Experiments
Number who consider messages ...\ .... Response mechanisms (1800, coupons); Inquiries
o UTPUTS Number & type of messages reaching targe! . . Media Content Analysis; Communication Audits
Number of messages in the media 2 . Media Monitoring (clippings, tapes, transcripts)
(Process & program Number who received messages .............. w........ Circulations; Event attendances; Web visits & downloads
evaluation) Number of messages sent .........................\ AN Distribution statistics; Web pages posted
(TR I EEEE TR T ERTE T DR e ... Expert analysis; Peer review; Feedback; Awards

PV T = GO RS EEREN R G SRR, . Feedback; Readability tests (eg. Fog, Flesch), Pre-testing
IN P UTS Appropriateness of the medium selected ...................cccoeeeeiiiiiiees v eeeanennenes S99 Case studies; Feedback; Interviews, Pre-testing (eg. PDFs)
(Formative

research) How does target audience prefer to receive information? ................. .. Academic papers; Feedback; Interviews; Focus groups
What does target audience know, think, feel? What do they need/want? ........ /RS——. Observations; Secondary data; Advisory groups; Chat rooms
& online forums; Databases (eg. Customer complaints)

What is measured: (key stages & steps to communication) © copyright Jim R. Macnamara 1992 & 2001

Figure 18. Pyramid Model of PR research (Macnamara, 1992; Revised 1999 and 2002).



Objective/Criteria

Exceptional

All required
items are
present and
exceptionally
completed.

Satisfactory

The work
has a few
errors and
may be
missing
some of the
subtleties
of the
assignment.

Adequate

A number
of the
components
are
superficially
completed.

Needs
Improvement

Failed to
comprehend
and apply
materials or
follow
directions.

Deficient

Did not
complete at
least 50% of

the
assignment
competently.

1. How did the organization do 8.0 7.4 6.9 6.3 5.8-0.0
when it comes to their Inputs (i.e.,
formative research)?
*  One formative research
measure of your choice.
* How would you measure
this? (method)
*  Why this measure?
*  What would you likely
find?
2. How did the organization do as 8.0 7.4 6.9 6.3 5.8-0.0
far as their Outputs (i.e., process
and program evaluation)?
*  OQutputs (1 production
measure of your choice)
¢ How would you measure
this? (method)
*  Why this measure?
¢ What would you likely
find?
3. How did the organization do as 8.0 7.4 6.9 6.3 5.8-0.0
far as an Out-take (i.e., awareness
and acceptance)?
*  Qut-takes (1 awareness
and/or acceptance
measure of your choice)
* How would you measure
this? (method)
*  Why this measure?
*  What would you likely
find?
4. How did the organization do as 8.0 7.4 6.9 6.3 5.8-0.0

far as Outcomes (i.e., attitudes and
behaviors)?

*  Qutcomes (1 behavior
and/or attitude measure
of your choice)

¢ How would you measure
this? (method)

*  Why this measure?

*  What would you likely




find?

5. Summary. 8.0 7.4

Compare the results of
the campaign to the
objectives set forth at the
beginning of the event.
Did the organization
successfully meet those
objectives?

Based on your findings
(references, NOT your
gut) provide the
organization with
research, objectives,
strategy, tactics, and
evaluation suggestions for
future campaigns.

6. Manship Essentials and AP Style 5 4.6

Style and content are
appropriate for the target
public(s).

Sentence structure.
Spelling and punctuation.
Accuracy.

Writing is interesting and
informative.
Completeness: Reader is
not left with any
unanswered questions.
Style and format are
appropriate for the
medium you are using.
Content meets objectives.
Structure is appropriate:
introduction,
organization, transitions.
Grammar and syntax.

7. Format: 5 4.6

12 pt. Times New Roman
Font.

1” page margins all
around.

No more than 4 pages
single-spaced.

Make sure to include
citations for all
information in APA
format.

Include cover page and
reference page (will not
count toward page

6.9

4.3

4.3

6.3

3.9

3.9

5.8-0.0

3.6-0.0

3.6-0.0






