
International Communication 

Teacher:  Chris Allen 

Office:  107E ASH 

Phone:  (402) 554-2601 (office) 

   (402) 305-1948 (cell, not after 10 p.m.)) 

 

Course Description:  A comparative study of the mass communication systems, print 

and broadcast, in the world today. 

 

Expanded description:  This course will examine the global effects of media, the flow of 

information, the controls countries impose on communication systems and the effects of 

Western dominance on world media systems.  We will look at the giant media companies 

in the United States and other countries, and at the impact of ownership is on media 

messages.  We will look at how advertising, music and news programs affect more than 

their intended audiences, and look at how technology is changing the global media 

picture. 

 

Course Objectives 

By the end of the course, students should be able to: 

Identify the theories of international communication. 

Name the major international communication agencies. 

Debate the influence of Western culture and communication in developing nations. 

Discuss the functions of several London communication agencies. 

Assess the role of United States media in the world. 

Navigate around London. 

 

Book 
McPhail, T (2014). Global Communication: Theories, Stakeholders, and Trends. Malden, 

MA: Wiley Blackwell. 

 

Readings 
This class will involve assigned readings from the book and from sources that are not part 

of a text book.  Some of these readings will take an extra amount of time to understand 

and digest.  It is important you do the readings before class time so you can fully 

participate. Your participation is vital to the success of this class. 

 

Attendance  

There is a huge amount of content to cover in this class, and your attendance is vital no 

only to your own grade but to the grade of your fellow students, since you will be 

participating in a class project.  You will be allowed three absences – excused or 

otherwise. More than three absences will result in a lower grade for the course.    

 

 

Content 

With only 14 people in the class we have a perfect size to use this as a seminar.  This 

means a variety of teaching styles will be used. There will be some lecture, there will be a 



lot of discussion, and there will be presentations by you on some aspect of global 

communication and its issues. You will have to do a thorough investigation of the topic 

and then teach the rest of us on that topic. You will help us prepare for the presentation 

by giving us an assigned reading. 
 

If you are NOT presenting, you must read the assigned reading and be prepared to engage 

in discussion. I hope these discussions are fun, noisy and full of laughter in addition to 

learning. 

 

The presentations will talk about global communication from several areas.  The class 

will also cover aspects of the tour.  We will talk about getting to England, dealing with 

customs (see the website under External Links), the hotel, money, transportation, and the 

trip home. 

 

Each day in London we will visit one or two places with a connection to communication.  

In some of the situations, you will recognize concepts that we have talked about in class.  

In other cases, the situation will be entirely new.  To make the experience more 

meaningful to you, I will have you write a reflection of the day’s activities each day.  I 

will collect them the next morning. 

 

The reflection should consist of three elements:  

1. The name and some facts about the activity. 

2. How the activity fits into the overall framework of the class. 

3. What you learned from the activity.  What did you find interesting about the 

things you learned?  Does this change your perception of the media as you have 

come to know them?  If so, in what ways?  If not, what was it about the visit that 

confirmed your perceptions of the media?  If I asked you to explain this visit to 

next year’s class, what are the main points you would make? 

 

 

Presentations and Paper 

You will teach each other about global media while you are teaching yourselves.  Each of 

you will be responsible for a paper and corresponding lesson about some aspect of our 

topic.   

 

The paper will be a literature review of your topic. Guidelines will be forthcoming. It is 

worth 100 points. 

 

From this literature review of your topic you will prepare a 20-30 minute presentation for 

the class. This will be a well-rehearsed presentation involving PowerPoint (or another 

form of presentation software), and a Q and A period afterward.  

 

Katie Bishop is the School of Communication librarian at the Criss library.  She can be 

an excellent resource in getting you started in the right direction.  She knows about the 

class and the topics.  Make an appointment with her and you will be well on your way to 

success. 

 



Your presentation is worth 50 points 

 

Grading rubric for the presentation.: 

 

A:  Presentation is well rehearsed, lively and interesting,  PowerPoints, audio and video 

examples, if you use them, are clear and attractive.  The topic is very well researched, 

citing no fewer than four sources.  Organization makes sense, and helps us learn about 

your topics and the issues.  Presentation lasts new fewer than 20 minutes or longer than 

40 minutes.  You have presented enough information so that the discussion is lively. 

 

B:  You appear to be somewhat uninterested in your topic.  Audio and visual examples 

tend to be less well organized, and are perhaps somewhat cluttered or confusing.  Three 

or fewer sources are used in the presentation, and you jump from point without logic.  

Presentation is shorter than 20 minutes, and does not naturally create much discussion. 

C:  Poor organization and presentation.  Audio or visual materials are haphazard and 

disorganized, detracting from the presentation.  Information is unclear and not well 

explained.  Fewer than three sources are used.  Presentation is short and not really much 

help in understanding the global information system. 

 

D:  No apparent organization.  Poor use of audio and visual materials.  No useful 

information, and no apparent attempt at organization or presentation. 

 

F:  Failure to work within the guidelines of the assignments. 

 

One week after your presentation, you will submit a 10-15 page research paper on the 

topic. This is worth 50 points. 

 

Reflections 
From time to time I will assign a short 2-3 page essay for you to reflect on a topic.  These 

are worth 10 points each. 

 

Final Paper 

At the conclusion of our tour of London media, you will turn in an academic diary of 

your experience.  That means you should take notes during our visits around London, but 

also relate them to what you’ve learned in class.  It’s hard to say how long this should be.  

Certainly there should be a summary of each visit or experience, which could be just a 

paragraph or two, but then should be supplemented with an additional couple of 

paragraphs of analysis.  This is due one week after we return.  Those who graduate in 

May will be exempt from this requirement – I will issue a final grade based on the 

reflections they hand in, since I need to submit it Friday after we get back. 

 

Criteria for the paper will be discussed later in the semester.  The paper is worth 50 

points. 

 

Exams 
There will be two exams, a midterm and a final, each worth 50 points. 



 

Attendance and participation 
Attendance is mandatory.  A total of 30 points will be awarded for attendance and 

participation, especially active participation during the visits. 

 

 

Grading 

All of the projects, quizzes, exams, presentations and papers as well as class participation 

will count toward the final grade. 

 

Presentation     50 pts 

Research paper  100 

Two minor reflection papers   20 

Midterm and Final  100 

Final Paper     50 

Attendance and participation    30 

 

 Total Points   350 

 

90% to 100% of total – A 

80%-89% - B 

70%-79% - C 

60%-69% - D 

59% and Lower - F 

 

Plagiarism 

Plagiarism is the appropriation of another person’s words and presenting them as your 

own, without acknowledgement.  As communication majors, you should be especially 

sensitive to plagiarism.  Any incidence of plagiarism in this class will result in an 

automatic F as well as further disciplinary action set forth in the Student Handbook. 

 

 

Class Schedule 

Week 1 

Tue Jan 13    Introductions, syllabus, requirements, passport 

Thu Jan 15 Background.  Read ch. 1. 

 

Week 2 

Tue Jan 20  Chapter 1 

Thu Jan 22 Merry Olde England/Rick Steves 

 

Week 3 

Tue Jan 27 Chapter 2 

Thu Jan 29 Freedom House Report.  Essay:  Why do leaders fear the media? 

 

 



Week 4 

Tue Feb 3 Chapter 3  

Thu Feb 5 Chapter 4 

 

Week 5 

Tue Feb 10 Guest Speaker – Joy Chao 

Thu Feb 12 Chapter 5  

 

Week 6 

Tue Feb 17 The Leveson Report 

Thu Feb 19 Chapter 6 

 

Week 7 

Tue Feb 24 Chapter 7  

Thu Feb 26 Jack the Ripper/ MIDTERM DUE 

 

Week 8 

Tue Mar 3  Chapter 8 

Thu Mar 5  Chapter 9  

 

Week 9 

Tue Mar 10 Chapter 9  

Thu Mar 12 Chapter 10  

   

Week 10 

Tue Mar 17 Chapter 11  

Thu Mar 19 Scott Sasse Guest Lecture  

 

Tue Mar 24 Spring Break 

Thu Mar 26 Spring Break 

 

Week 11 

Tue Mar 31   

Thu Apr 2   

 

 

Week 12 

Tue Apr 7  Chapter 12. The Telegraph – Bailey, Langin, Schmitz 

Thu Apr 9    Developmental media – Dr. Teresa Lamsam 

 

Week 13  

Tue Apr 14 London with Prof. Reilly 

Thu Apr 16 Guest Speaker Joe Trahan III 

 

Week 14   

Tue Apr 21  The Islam Channel. Brown, Matheny, Van Gundy 



Thu Apr 23  Chapter 13. IWPR Chep, Mosher 

 

Week 15  

Tue Apr 28 Chapter 14. IPSO. Eastep, Riesberg, Whalen 

Thu Apr 30 Chapter 15. Sun on Sunday. Henning, Salzmann 

 

Thu May 8  Final Exam 

 

Sun May 16 Depart Omaha for London 

Sun May 30 Arrive Omaha from London   

 

Mon June 8 Journals due 

 

Topics 

History of British Broadcasting 

History of British Newspapers 

Journalist safety in war 

South American Entertainment media 

South American advertising 

Asian media markets 

South American News Media 

Media Freedom: the worst and the best 

Africa: Existing and emerging media markets 

Communist media 

Cuba’s media climate (news or advertising) 

Global Movie Market:  Hollywood and Bollywood 

CNN, BBC and Al-Jazeera:  How much global influence do they have? 

Cultural Influence of American Media 

 


