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Papers requested for 2010 AEJMC conference in Denver
April 1, 2010 is the deadline for 

submission to the 2010 AEJMC Con-
vention. The CT&M Division invites 
submissions of original research pa-
pers pertaining to the study of com-
munication processes, institutions, and 
effects from a theoretical perspective. 
CT&M welcomes both conceptual and 
data-based papers and is open to all 
methodological approaches. Please re-
fer to the Summer 2009 CTM Concepts 
Division newsletter for a complete list 
of topics and papers presented last 
year to get a better idea of “fit” of pa-
per (http://aejmcctm.blogspot.com/). 
Authors of the three top-scoring fac-
ulty or faculty/student papers will be 
recognized in the convention program 
and at the CT&M members’ 
meeting in Denver. We strong-

ly encourage submissions by stu-
dents. Winners of the Chaffee-McLeod 
Award for Top Student Paper will be 
awarded $250; two additional top stu-
dent papers will also receive cash pric-
es. Please limit papers to no more than 
25 pages (double-spaced) in length, 
excluding tables and references. 

1) All papers must be submitted 
online through the All-Academic Web 
site: http://www.allacademic.com/one/
aejmc/aejmc10/

2) Keep in mind that identifying in-
formation goes beyond “cleaning” the 
appropriate tabs in the file. Remem-
ber acknowledgements can identify 
a paper (these should added after the 
review process) or literature reviews 

Michel Haigh
Pennsylvania State University 
CT&M Research Paper Chair

Above, Denver’s Mile High skyline invites visitors to the annual Association for Education in Journalism and Mass Communication conference. 
Below right, one of Denver’s many skyscrapers towers behind the Holy Ghost Church. 
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I want to thank all of you who have shared 
your views on CT&M’s brand, mission, and fu-
ture. I received a number of extremely thought-
ful e-mails and blog postings, which I will syn-
thesize and share at our next business meeting. 
I am taking the opportunity of this newsletter to 
update you on a number of issues of importance 
to CT&M at this point in time.

Last fall, I alerted all of you to CT&M poten-
tially problematic financial situation. The 2009 
fiscal year closing at the end of September left 
CT&M with a deficit of $494. I am pleased to 
say that we are now out of the red, and that we 
were able to cover Taylor & Francis’s last bill 
related to the journal Communication Methods 
and Measures. 

However, although we are doing our best to 
build financial stability, we are still in a pre-
carious situation. As you may recall, Taylor & 
Francis is billing us based on our active mem-
bership. Since members do not all renew at the 
same time, we may not have enough cash to 
cover a bill at a certain point in time. It is there-
fore extremely important for all of our members 
to renew as soon as they get the renewal form 
from AEJMC headquarters. Please do so if at all 
possible! 

It is clear that CT&M needs to generate rev-
enues if it wants to continue supporting its jour-

nal and serving its members. A simple way to 
do so may be by increasing member dues, and 
this is something we will be discussing at our 
next business meeting in Denver. Other creative 
ways could include encouraging donations or 
organizing revenue-generating events. 

We will be experimenting with the later 
in Denver. I am excited to announce the first 
CT&M-sponsored pre-conference workshop. 
With Taylor and Francis generous financial sup-
port, students and faculty will be able to take 
advantage of Andrew Hayes’ expertise in me-
diation analysis, for the modest sum of $20 (for 
students) and $30 (for all others). Please see the 
advertisement on page 5 for more details, and 
watch out for more details from our program 
chair Hernando Rojas, who is coordinating the 
event.

We are also working on new Web site for 
CT&M, which we will be presenting in Denver. 
We are planning on including key features of 
interest to our members, so your input will be 
extremely valuable at this point. Please drop an 
e-mail to either Hernando Rojas (hrojas@wisc.
edu) or me (dbrossard@wisc.edu) if you wish to 
share your views on the site, and, of course, any 
other issues related to CT&M.

Thanks to all for your support to CT&M!
Dominique
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Thoughts from
the Head

Dominique Brossard
University of Wisconsin - Madison

CT&M Division Head

Budget and Web site updates; 
preconference workshop planned

I recently canceled my landline and have 
since endowed all of my telephone needs to my 
low-end Verizon cell phone. While the purpose 
of this decision was to save money on bills, I 
have since come to realize the symbolism of this 
act with challenges facing media research and 
why CT&M may be the division best poised to 
respond.

The first challenge is that the foundation upon 
much of which media research is based is sandy 
soil. Media technology and public expectations 
regarding the media are in constant flux. On one 
hand, this provides opportunities to examine the 
generalizability of our findings, yet, on the other 
hand, it requires a constant assessment if our 
methods and measures continue to be relevant 
under new circumstances. 

I don’t know what list my name was on, but I 
received telephone surveys on my landline about 
once a week. Being the conscientious media re-
searcher, I usually participated. Yet since my cel-
lular revolution, the surveys have ceased.  Tele-

phone surveys have long been a staple of media 
research, but this method ignores cell phones for 
several reasons (see http://www.pollster.com/
blogs/cell_phones_and_political_surv.php for a 
nice overview of the issue). How relevant does 
this method remain in today’s media environ-
ment? The demands for accurate methods must 
address changes such as this, as well as other 
developments, such as the rise of Facebook as a 
survey tool, the availability of broadcast media 
on the Internet and the decline in circulation of 
print newspapers.

Of course, a problem only remains until some-
one decides to turn it into an opportunity, which 
is what I feel CT&M has done. By evaluating 
and developing new methods and measures for 
media research, CT&M has set itself apart by of-
fering the tools to both address and take advan-
tage of the changing media landscape. Yet, this 
brings me to the second challenge facing media 
research.

CT&M well-positioned to study changing methods
Michael Dahlstrom

Iowa State University
Membership/Recruitment Chair

Continued on page 3
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New journal editor seeks suggestions
It is amazing to me that it has now been over 

three years since the membership adopted Com-
munication Methods and Measures as its official 
divisional journal at the annual business meet-
ing in San Francisco (see CT&M Concepts, Fall 
2006). That same year was also the division’s 
40th birthday, and a time when we reflected on 
where the division came from and where it is 
headed. Conversations with members as well as 
recent articles in Concepts (e.g., Fall 2009) are 
tinged with anxiety and uncertainty as to what 
the future has in store for us. It is clear that we 
are entering a state of transition as a division. 
Substantial change is likely to happen in some 
form or another. 

One change we already saw since our 40th 
birthday was a change in the ownership of the 
journal, as Taylor and Francis acquired Law-
rence Erlbaum Associates. Another change that 
I warned of in my last Concepts contribution 
(Summer 2009) is a change in the editorial com-
position of Communication Methods and Mea-
sures. I have proudly served under the leader-
ship of the Managing Editor, Dave Ewoldsen, 
for over four years, and I was humbled when 
he and the division leadership nominated me to 
take his place when he steps down at the end of 
this year. 

I recently spoke to the publisher and, assum-
ing the terms of the contract are spelled out to 
everyone’s satisfaction, I will be taking over as 
Managing Editor of Communication Methods 
and Measures effective 2011. As most transitions 
do, this one will take time, planning, and care-
ful thought.  One change I will be implementing 

is a reduction in the number of associate edi-
tors from the current four to three. That deci-
sion, however, was a fairly easy one to make. 
More difficult will be deciding who will fill the 
associate editor positions. Thus, I ask for your 
counsel. Please send me (to hayes.338@osu.edu) 
the names of anyone who you think could serve 
the journal and our division well in one of these 
important positions. Feel free to nominate a col-
league, or someone who you have never met but 
whose work you admire, or even yourself. 

I believe it is important that the editors of the 
field’s journals be active researchers who publish 
widely, who have “street credibility,” and who 
are willing and able to make hard and unpopu-
lar decisions. Equally important are a selfless 
commitment to scholars in the field, and a dedi-
cation to ensuring that only the highest quality 
work gets published. I look forward to hearing 
from you. And while you are at it, please send 
along to me your thoughts about the journal it-
self—how you think it is doing, changes you’d 
like to see, and so forth.

Although the CT&M division is in a period 
of transition, I am happy to report that one thing 
that has not changed one bit is our publisher’s 
commitment to the division and the journal. 
Taylor and Francis perceive CT&M as crucial 
to the success of Communication Methods and 
Measures, and they plan on continuing to sup-
port the division in every way that they can. I 
look forward to being able to announce in future 
newsletters and at the business meeting in Den-
ver some of the forms that continued support 
will take.

Andrew Hayes
Ohio State University
CT&M Liason to Communication 
Methods and Measures and future 
Managing Editor, CM&M

Media researchers often sink into this 
foundation of sandy soil, slowing their 
adoption of newer methods and measures. 

Why did I keep my landline so long? 
For the last year the only activity that 
warmed the receiver were those weekly 
surveys; I had long since switched my al-
legiance to the cell phone but never felt it 
necessary to make the larger change. I kept 
the landline out of habit, or maybe because 
nothing had come along to justify the time 
it would take to fully switch over.

A similar example from media research 
involves mediation tests. Baron and Kenny 
proposed a test for mediating variables in 
a well-known 1986 article that has since 
received 12,963 citations as of this writing. 
Since that article, stronger tests of me-

diation have been developed, such as the 
Sobel test, test of joint significance or the 
bootstrapping method. Yet the Baron and 
Kenny approach remains, in my experi-
ence, the most commonly used method for 
testing mediation. 

I have had a reviewer ask to see the 
Baron and Kenny results in addition to an 
alternative method and I have had a col-
league argue for using Baron and Kenny 
merely so we wouldn’t have to risk explain-
ing a different technique to an editor. Why 
does the 1986 Baron and Kenny method re-
main entrenched in the methods sections of 
many? My guess is out of habit, or, like my 
landline, because nothing had come along 
to justify the time it would take to fully 
switch over.

Again, I feel CT&M, and specifically 

its journal, Communication Methods and 
Measures, provides one of the only publi-
cations targeted directly at the appropri-
ate use of measures and methods in media 
research. As such, reading this journal may 
offer enough empirical justification for 
researchers to hike themselves out of the 
sand and walk to the next methodological 
beach. 

Media research faces the dual challenges 
of a changing media environment and a 
comfort with aging methods and measures. 
Of all the divisions in AEJMC, I feel CT&M 
may be in the best position to address these 
challenges. I never thought canceling my 
landline could lead to such insight, yet I 
am now excited to see what revelations lay 
behind switching to a front-load washing 
machine.  

Methods: New technologies, techniques require changes
Continued from page 2
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Methods: The Brussels sprouts of teaching?
During a recent and wide-ranging discus-

sion on the state of health communication and 
opportunities for future research therein, a col-
league expressed frustration with a certain seg-
ment of food product advertising. She pointed 
out several examples of advertisements where 
the message was, essentially: vegetables are 
gross, horrible, foul things, but they’re good for 
your children, who really ought to eat them, so 
buy food product X, because its processing and 
flavor disguise the presence of vegetables in one 
way or another. 

Of course the root problem of kids not want-
ing to eat their vegetables isn’t really solved 
by tricking kids into eating them. It’s solved 
by changing the perception that vegetables are 
“gross” and that “good” food is composed pro-
cessed fat, salt and sugar. And these commer-
cials only reinforce that perception. But, then 
again, we also have to ask if, at least in some 
cases, the ends justify the means. In the absence 
of a more thorough solution, isn’t it enough to 
get the vegetables into the kids’ stomachs, even 
if they don’t end up there untainted or for the 
right reasons? 

As I’m in the midst of yet another semester 
teaching quantitative research methods, I find 
myself struggling with a similar conundrum. 
What is the most ethical and effective way to 
teach scientific methods and statistics in a dis-
cipline, and indeed a society, where the most 
popular perception often seems to be that both 
are “gross”? Should we mush them up and mix 
them in with a bunch of junk so that they be-
comes less offensive to the popular palate with 
the understanding that we’re neither solving the 
root problem nor delivering the substance in its 
purest form? Or should we exert much greater 
effort with one of the goals being to condition 
our students to acquire a taste for what many 
of us believe to be one of the finer things in life, 
with the understanding that some, and perhaps 
many, will simply turn away and refuse to eat 
at all?

We do our students a disservice if we dumb 
the material down or dress it up too much. But 
we also do them a disservice if we present it in 
such an arcane and dry that many will give up 
on trying to understand it and fall back to sim-
ply trying to pass the class – that’s not teach-

ing. So how do we best serve our students? Of 
course I can’t tell you what the best way to teach 
your class is. But what I try to do to is always 
remember the things that got me interested in 
science and statistics as a graduate student, and 
use those ideas as the basis for my teaching with 
the goal of the resulting interest taking hold 
with my students as well. 

I have to admit that when I entered graduate 
school in a social scientific program with a bach-
elor’s degree from a production-oriented mass 
communication program, at first I was a little 
lost and a little turned off by how unfamiliar 
it all was. If you had told me then that I’d love 
teaching research methods someday, I think it is 
safe to say that I would have met your prognos-
tication with more than a little skepticism. But 
as my teachers began to encourage me to think 
about conceptualization, the components of so-
cial life, how we measure them, and how we do 
the careful science of analyzing their relation-
ships, I realized that I wasn’t just gaining some 
new knowledge and skills. The way that I saw 
the world was also changing in new and fasci-
nating ways. How can a person not get excited 
about that and want more of it? That’s what I try 
to remember and try to connect with methods 
and statistics that I teach every time I lecture.

And it really is a lot like vegetables. When 
I was young, like a lot of American children, I 
thought that fast food was the best thing there 
was to eat. But the older I get the more I appre-
ciate healthier food and, surprisingly, not just 
because I feel better physically, but I’ve actually 
come to prefer the taste, as well. 

Like many graduate students, when I took 
my first methods and statistics classes I too 
thought I was the first one to come up with that 
tired old line about how I got into communica-
tion so I wouldn’t have to do math. But as I’ve 
pursued a career in scholarship, it’s become 
hard for me to imagine a better career than one 
in social science. I only hope that my teaching 
gives students an opportunity to acquire that 
taste, too, and shows them an example of how 
fulfilling it can be to do so. 

Jason Reineke
Middle Tennessee State University 
CT&M Teaching Standards Chair



“Beyond Baron and Kenny:  
Modern Mediation Analysis”

A pre-conference workshop with  
Andrew F. Hayes

Andrew F. Hayes is one of the leading communication scholars in the areas of  
research design, psychometrics, and data analysis. He is internationally re-
nowned for the statistical analysis of moderation and mediation effects and 
resampling methods of inference. More information about Hayes is available at:  
http://www.comm.ohio-state.edu/ahayes/

Over the years, methods used to test causal process models have grown in 
sophistication, yet frequently, the analytical choices communication researchers 
make when testing intervening variables models are out of step with advances 
in the statistical methods literature. This workshop updates the field on some of 
these new advances.

Cost: This pre-conference session is open to all AEJMC members, with a  
 discount for graduate students: 
 Student members: $20.                           Non-student members: $30. 

When: Tuesday August 3 from 1 to 5 p.m. 

Where: Denver Annual AEJMC meeting

More:  If you are interested in preregistering contact Hernando Rojas, CT&M  
 Vice Head at hrojas@wisc.edu

Sponsors: CT&M and the Taylor & Francis Group
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Editor’s Note: The following is a commentary 
submitted by the author, and does not necessarily 
represent the views of the CT&M Executive Com-
mittee Commentary submissions of possible rel-
evance to the membership are welcome and will be 
run as space and other considerations permit. 

Like many CTM members, I often begin the 
publication process by submitting an article to 
one of the top journals in the field. Should the 
submission not receive a favorable review, I 
read the referee comments, make whatever ad-
justments appear necessary, and either re-sub-
mit the piece or send it to another publication. 

To some extent, electronic article submis-
sions have complicated this process. As an 
example, about two years ago, I submitted a pa-
per electronically to one of the stronger journals 
in the field, anticipating a revise-and-resubmit, 
at best. Sure enough, two reviewers recom-
mended an R & R, and in my revisions, I fol-
lowed their advice closely. 

Enter problem number one: With online 
manuscript reviews, referees can indicate (i.e., 
“click”) whether or not they are willing to re-
view a revised version of an article – even when 
they indicate revise-and-resubmit. In my case, 
it appeared that only one of the two review-
ers recommending R & R considered a revised 
version worthy of additional review, and thus a 
third reviewer came into play – with his or her 
own set of criticisms. 

I responded to those comments, some of 
which contradicted those of the reviewer who 
read the initial draft and “stayed on” as well as 
those of the reviewer who dropped out. I made 
some adjustments, concerned that the paper 
might be losing its “identity” in the process. 
Nevertheless, I sent it back for a second review.

This time, upon reviewing the referee com-
ments, I noticed that the remarks from Round 
II applied to an article written by another au-
thor. I pointed this out to the editor, who then 
secured the correct reviews before encouraging 
me to consider another outlet. I followed his 
advice.

At the second outlet, three reviewers exam-
ined the article, two of whom recommended 
revise-and-resubmit. A third reviewer recom-
mended publication and disappeared from the 
process. I once again made revisions to the pa-
per and sent it back to the journal. Two of the 
original referees and a third reviewer – a new 
referee – examined the revised article, with one 
of the two original reviewers indicating that 
edits had been sufficient and one calling for 

greater clarity. Although the new referee recom-
mended rejection, I received correspondence 
that only minor edits were needed before the 
article could be accepted. 

I made what I assumed to be the final edits 
and submitted the paper once more. Apparent-
ly, the editor did not feel comfortable making 
the call, and he sent the article back out to the 
relative newcomer, who again recommended 
rejection. The editor was now in a quandary: 
What does one recommend with three some-
what favorable, if uninspired, reviews and one 
reject surrounding a paper that had, in truth, 
lost its way? 

Well, after a nine-month process with the 
second journal, the editor could not see suf-
ficient merit in publishing the article. While 
I normally would have been somewhat per-
turbed, I cannot say that I necessarily disagreed 
with the outcome, as the paper had become 
weaker than the sum of its parts. What struck 
me was how arbitrary the scholarly review pro-
cess can be. 

In thinking about the processes through 
which the article had traveled, a discussion of 
exemplification theory by Dolf Zillmann (1999) 
came to mind. Zillmann pointed out that when 
news companies link independent events to-
gether in order to identify a purported trend, 
the news agencies necessarily focus on the simi-
larities between events – not on the differences, 
or error. Such reporting creates compelling nar-
ratives, but with each added event come more 
sources of error. If the facts of each story are 90 
percent dissimilar from those in the other news 
articles, what exactly is the trend being report-
ed?

And so it (partially) goes with manuscript 
reviewing; with every new reviewer comes not 
only a new perspective but also a new source of 
“error.” When an author makes changes recom-
mended initially by two referees, the addition 
of a third along with subtraction of the first or 
second stands to generate recommendations for 
the recommendations. Such advice can confuse 
the efforts of an author and undermine the re-
view process, the overarching purpose of which 
is to help strengthen the scholarly effort. 

I therefore offer the following bits of advice 
for those who serve as manuscript referees:

• If you agree to review an article, accept the 
task as both a scholarly exercise and learning 
opportunity.  

• Very few articles warrant outright accep-

Reviewing process feels like ping pong
Bryan Denham

Clemson University
Guest Contributor

Continued on page 7
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tance for publication. To assist an author, offer 
a thoughtful series of comments / criticisms 
initially and then stick with those comments 
/ criticisms throughout the process. While au-
thors sometimes make decisions for the worse, 
the review process should not become a never-
ending game of ping pong.  

• If you indicate revise-and-resubmit, also 
indicate that you can review a revised version 
of the article; indicating you cannot only in-
troduces more error into an already imperfect 
process.

• If the article should be rejected, encourage 
the editor to do just that – in a timely manner. 
No more than four weeks should be required to 

review a submission.
• If appropriate, recommend other scholarly 

outlets that the author(s) might consider.
• Finally, stay on point. While you may have 

pursued the project in a different manner, focus 
on what appears in front of you, offering con-
structive feedback. 

Quality reviewing is essential for the field to 
grow theoretically and methodologically, and 
each of us should make a conscientious effort to 
contribute thoughtfully to editorial processes.

Reference
Zillmann, D. (1999). Exemplification theory: 

Judging the whole by the sum of its parts. Me-
dia Psychology, 1, 69-94.

Reviewing: Consistent reviewers, comments helpful
Continued from page 6

Panel to explore funding opportunities in field
In my last PF&R column, I pondered on the 

identity and impact of communication as disci-
pline. An upcoming PF&R session in Denver will 
be devoted to the discussion of what makes our 
field unique and how we can enhance the impact 
of the field of communication. In yet another 
Denver PF&R session, CTM and AEJMC mem-
bers will have the opportunity to discuss one so-
lution to broadening the impact of our discipline 
– conducting externally funded research with 
social implications.

Communication researchers engage in both 
theoretical and applied research. We as an aca-
demic community are particularly concerned 
about communication issues in applied domains 
with important social implications (e.g., health 
communication, risk communication). Exper-
tise in communication sciences is increasingly 
sought after in practical settings where effective 
communication constitutes the key to achieving 
social and economic goals (e.g., provider-patient 
communication, public health campaigns, social 
marketing campaigns). 

Given the practical relevance of communica-
tion, many federal agencies are providing fund-
ing opportunities for research programs that 
address communication issues in socially rel-
evant settings. In fact, communication scholars, 
particularly those working in the health domain, 
are more likely now than any time in the past to 
attract federal funding (Kreps, Query, & Bona-
guro, 2008). Federal agencies such as the Centers 
for Disease Control and Prevention (CDC), Na-
tional Cancer Institute (NCI), and the National 
Institute for Drug Abuse (NIDA) have consis-
tently funded communication research in the 
past a few years. A number of recent initiatives 
put forward by these organizations are a strong 

indication of the importance of communication 
research. For example, the NCI started a series 
of bi-annual surveys in 2003 (i.e., the Health 
Information Trend Survey or HINTS) to track 
the general public’s cancer information seek-
ing behaviors and needs for cancer communica-
tion. The CDC initiated an annual conference on 
health communication, marketing and media to 
provide a scientific and professional forum for 
researchers and practitioners to share insights, 
research findings, and best practices.

While the prospect of securing external fund-
ing for communication research appears promis-
ing, our field as a whole is still lagging behind in 
providing scholars with the necessary training 
and institutional support in order for them to be 
successful in getting external grants. Recogniz-
ing this, the International Communication Asso-
ciation (ICA) and the National Communication 
Association (NCA) have both sponsored ses-
sions on funded research at recent conferences. 
The upcoming AEJMC conference will feature a 
PF&R panel to engage a discussion on how com-
munication researchers can more effectively ob-
tain external funding to support their research. 
The panel will also discuss how communication 
research can contribute to the well-being of indi-
viduals and society as a whole. You are welcome 
to attend this session to contribute your thoughts 
and also to hear what the experts have to say.

Reference:
Kreps, G. L., Query, J. L. Jr., & Bonaguro, E. 

W. (2008). The interdisciplinary study of health 
communication and its relationship to communi-
cation science. In L. C. Lederman (Ed.), Beyond 
these walls: Readings in health communication 
(pp. 3-14). New York, NY: Oxford University 
Press. 

Xiaoli Nan
University of Maryland

CT&M Profressional Freedom and 
Responsibility Chair 



review process) or literature reviews that 
refer to previous work by the author/s in ways 
that make obvious who the author/s is. Papers 
containing personally identifiable information 
will not be sent out for review. 

3)  To submit a paper, fill out the online sub-
mission form with author(s) name, affiliation, 
mailing address, telephone number, and e-mail 
address. A 75-word abstract is required. The 
paper title should be printed on the first page of 
the text and on running heads on each page of 
text, as well as on the title page. 

4) There will be LCD projectors in all ses-
sions, but no overhead projectors. To avoid los-
ing time between presentations, everyone in 
the same session should strive to use only one 

computer to which all presentations have been 
previously uploaded. If a presentation requires 
sound, bring your own equipment since this 
won’t be provided.

5) If you do not plan on attending or submit-
ting, it is still important to go into All Academic 
and fill out a reviewer profile.

Please refer to the AEJMC general paper call 
for this year’s online submission guidelines. 
Please make sure there is no identifying infor-
mation in the body of the paper or in the docu-
ment properties. If you have questions, please 
contact Michel M. Haigh, CT&M research chair, 
at 814-863-3850 or by e-mail: mmh25@psu.edu.

Denver: Members should submit online by April 1
Continued from page 1
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Denver’s City-County Courts 
Building, illuminated at night, 

is among the many government 
buildings in Colorado’s capital. 

Photo by Jeffrey Beall
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C T & M C O N C E P T S , 
the newsletter of the 
Communication Theory 
& Methodology division 
of the Association 
for Education in 
Journalism and Mass 
Communication, is 
published three times per 
school year. Please submit 
any articles to newsletter 
editor Mike Schmierbach 
(mgs15@psu.edu). Please 
visit the CT&M Web site 
for back issues of the 
newsletter and ongoing 
discussions (http://
aejmcctm.blogspot.com)

A note on photos: The 
images of Denver are 
used under the Creative 
Commons license, which 
allows for specific uses 
of copyrighted material 
as set by the holder. For 
more information, see 
http://creativecommons.
org/licenses/by-nc-nd/2.0/
deed.en

2008-2009 CT&M Officers
Division Head
Dominique Brossard
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