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In this Issue...

Come join CT&M in Toronto
this August for an event-
packed schedule. As Research

Chair Glenn Leshner writes, CT&M
programming this year includes more
research presentations than ever. We
also are co-sponsoring a pre-conference workshop Tuesday
afternoon with the Science Communication Interest Group;
CT&M panelists on this workshop dealing with Internet-
based research methods include Chip Eveland (The Ohio
State U.) and Shyam Sundar (Penn State).

With the Newspaper Division, CT&M is sponsoring a
PF&R session on how polls are used   and often misused.
This Thursday morning session will feature prominent aca-
demics and pollsters, including Gary Langer (ABC News),
Doug Schwartz (Quinnipiac Poll), Pamela Luecke
(Washington and Lee), and Philip Meyer (UNC). This
topic is particularly timely given the prevalence of polls in
our current U.S. presidential election campaign.

Our division also carries out its teaching and profes-
sional freedom and responsibility missions outside
AEJMC's annual conference. Teaching Standards Chair
Michael McDevitt reports on some small   and not so small  

teaching techniques that can be effectively integrated
into various classes this autumn. PF&R Chair Matthew
Nisbet recounts a session on communication research and
public scholarship that CT&M co-sponsored at the ICA
conference in May.

In this issue, CT&M continues to highlight graduate
student scholarship. Three students from Indiana University
and Cornell University discuss a vast array of micro- and
macro-level research projects that address current issues.

Our division's activities reflect a great diversity in
members' intellectual dialogue. Come join us in August to
continue these conversations! 

By
Patricia Moy
Division Head

University of Washington
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Mass commu-
nication the-
ory and

research continue to
offer valuable contri-
butions to public life,
informing policymaking and producing power-
ful tools for applied contexts. Yet the public
impact of the field is still considered to lag
behind other related social science disciplines.
Part of the problem is that communication
researchers are rarely trained or encouraged to
engage in public scholarship. A second prob-
lem is the false perception that mass communi-
cation research has proven to be of limited
value to policymakers.  

To address these issues, CT&M organized
a panel at the annual International
Communication Association (ICA) conference
in May.  The panel resonated with the confer-
ence theme of "Communication in the Public
Interest." Participants included CT&M head
and University of Washington associate profes-
sor Patricia Moy, CT&M vice-head and
Cornell University associate professor Dietram
Scheufele, University of Washington doctoral
student Sue Lockett John, UC-Santa Barbara
professor Dale Kunkel, and National Cancer
Institute health communication chief Gary
Kreps as commentator.

Moy opened the panel presentations by

CT&M Panel at ICA Explores
Mass Communication Research

and Public Scholarship

By
Matthew C. Nisbet

PF&R Chair
The Ohio State University
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arguing that connections between
research and public scholarship are
either underemphasized or virtually
ignored in traditional graduate cur-
ricula. To address this deficit, the
Department of Communication at
the University of Washington
recently developed a core graduate
seminar that helps students under-
stand the potential links between
communication research and the
general public, as well as govern-
ment, markets, civil society, and
the media. Moy and associate pro-
fessor of communication John
Gastil initially taught the course,
Communication 502: Communica-
tion Scholarship and Public Life, in
Spring 2003. The seminar explored
the idea of public scholarship, as
well as highlighted instances of
communication scholars whose
work has influenced economic,
political, and social institutions.
Case studies included the contribu-
tions of Robert Putnam, Joanne
Cantor, and Deborah Tannen. Key
readings focused on the histories of
the field of communication, schol-
arly and popular works on public
intellectuals, and examples of spe-
cific research programs aimed at
addressing public problems. Moy
emphasized that students benefited
by their increased awareness of the
options available in and outside
academia, a better understanding of
the connections between public
scholarship and the university
expectations of service and
research, and a heightened sense of
urgency for thinking early about
building their research agendas.

Lockett, in her presentation,
argued that various scholars have
discussed the importance of mov-
ing scholarship beyond the acade-
my, yet the communication field
still lacks tools for evaluating pub-

lic scholarship. Lockett reviewed
existing literature, and along with
several student colleagues, adapted
an evaluative tool to assess public
scholarship. The model focused on
five interdependent elements that
scholars have acknowledged as cru-
cial in conceptualizing and evaluat-
ing public scholarship including 1)
the topic of study, 2) purpose, 3)
study design, 4) venue of presenta-
tion, and 5) contribution. Each ele-
ment was identified with two
dimensions, one more commonly
associated with public scholarship
and another more closely attuned to
traditional academic standards.
Linked to each element presented
in the model, Lockett placed exem-
plars at various positions on the
grid.  Scholarly examples included
Robert Entman's work on framing;
James Fishkin's work on delibera-
tive publics; and William Gamson's
work on media activism. 

Whereas Moy and Lockett pre-
sented frameworks for teaching and
evaluating public scholarship,
Kunkel focused on his personal
experience translating research on
media and violence into public pol-
icy. A veteran public scholar,
Kunkel worked as a Congressional
Science Fellow in the mid-1980s,
helping to draft the first version of
the Children's Television Act of
1990. He currently directs the UC-
Santa Barbara Washington Center,
and has conducted numerous stud-
ies in the area of media violence
and sexual content, and delivered
invited testimony on children's
media policy before Congress or
the Federal Communications
Commission on nine occasions.  

Kunkel emphasized that mak-
ing an impact as a public scholar is
a gradual, snowballing effort, with
points of entrée at one level of
decision making accumulating over
time to greater access and impact

on the policy process. Effective
public scholars, according to
Kunkel, have to anticipate the poli-
cy agenda and the information
needs of decision makers, main-
taining and building relations with
people setting the policy agenda.
Many times researchers are not
very good at packaging their
research findings in ways that are
either useful or understandable to
decision makers. Kunkel related his
experience with the National
Television Violence Study, a mam-
moth project that involved a three-
year content analysis of 10,000
programs, with results and conclu-
sions filling three books. After
completion, at a briefing at the
White House, Administration offi-
cials complained that the project's
three page executive summary was
too long, and that a one-page sum-
mary absent qualifiers would be
most valuable for their policy
needs. In order to advance public
scholarship in the field, Kunkel
suggested that communication
research as a discipline needs to
pursue efforts to be included in the
AAAS Science Fellows program.
Inclusion would help create net-
works of public scholars in com-
munication who understand the
workings of the Federal govern-
ment. Kunkel pointed to the forth-
coming National Research Council
rankings and the ICA office in
Washington, D.C., as positive
developments towards improving
the public impact of the field.

Scheufele also outlined his own
public scholarship efforts, except in
contrast to Kunkel, his focus was at
the community level. The Cornell
researcher noted that many commu-
nities seek public input on commu-
nity decision-making, but are con-
fronted with a citizenry that is
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In and out of Florida, voting
officials might be a bit nervous
as they prepare for Election

Day 2004. Instructors of communi-
cation methods, however, can look
forward to some seasonal teaching
opportunities this fall. The assign-
ment of research activities in con-
junction with an ongoing election
campaign should help students to
appreciate the relevance of social
science methods. Here are some
suggestions for research activities

that could be adapted for individual
or team-based activities, and for
undergraduate or graduate courses. 

Agenda-Setting. This theoreti-
cal framework would seem to pre-
clude student research confined to
one semester given the logistics of

conducting content analysis that is
linked with opinion salience of
respondents. However, there can be
numerous worthwhile projects
based on media agenda-setting.
While the methodology would be
confined to content analysis, stu-
dents would acquire skills in con-
tent coding tailored to different
types of media, and they would
gain experience in applying appro-

By
Michael McDevitt

Teaching Standards Chair
University of Colorado

Teaching Opportunities During the Presidential Campaign

chronically unaware and unin-
formed about issues. Contributing
to this problem is that media cover-
age intended to inform the commu-
nity often only serves to potentially
widen existing gaps in public
affairs knowledge. As a way to
help resolve this paradox,
Scheufele suggested that locally
based survey projects can help
sponsor community discussion and
deliberation about social issues.
He reviewed several survey proj-
ects he has conducted over the past
four years in the Tompkins County
region surrounding Cornell
University. These survey projects
have been carried out in collabora-
tion with the local daily newspaper
the Ithaca Journal, and have
focused on community issues such
as the development of "big box"
department stores and the fluorida-
tion of drinking water as well as
national debates over civil liberties
protections and gay marriage.  

Front page newspaper coverage
heralding the launch of the projects
followed by subsequent coverage
of the survey results, according to
Scheufele, helped local policymak-
ers tailor policy decisions toward
both vocal minorities and silent

majorities of citizens. The projects
have also served to catalyze discus-
sion about issues that people other-
wise tend to be uninformed about.
Such projects, Scheufele warned,
also provoked public criticism.
Most complaints stemmed from a
fundamental misunderstanding
among some citizens about the rep-
resentative nature of probability
sampling, a related lack of trust in
survey data, allegations of biased
question wording, and rumblings
about the motivations of the Ithaca
Journal as a co-sponsor of the proj-
ects.

As commentator, Gary Kreps
closed out the session by arguing
that it is imperative that communi-
cation researchers pay more atten-
tion to public scholarship, a step he
characterized as critical for the sur-
vival of the discipline. Combining
both academic and government
experience, Kreps has served as
chief of the Health Communication
and Informatics Research Branch at
the National Cancer Institute (NCI)
since 1999. Prior to joining NCI, he
was the Founding Dean of the
School of Communication at
Hofstra University, and before that,
Executive Director of the
Greenspun School of
Communication at the University

of Nevada, Las Vegas. Kreps
described most research as "incred-
ibly incestuous" with many aca-
demics easily conversing with
other specialists using field-specific
jargon, but lacking the ability to
translate their research into public
relevancy. Kreps described himself
as objecting to the idea that theory
and practice are separate and
incompatible. He suggested that the
best research is methodologically
and theoretically sound, but also
applicable to the real world.  In
order for the field to increase its
credibility, he insisted that it is nec-
essary for researchers to go beyond
peer review and transfer their
research to the real world.

The CT&M sponsored ICA
panel on public scholarship is just
the second of four provocative
PF&R panels programmed for
2003-2004. Last November,
CT&M sponsored a panel on public
engagement with survey research at
the annual meetings of the Midwest
Association for Public Opinion
Research in Chicago. Coming up in
August at the AEJMC meetings in
Toronto, CT&M is co-sponsoring
PF&R panels on the "Use and
Abuse of Polls in News Reporting,"
and "Women Redefining
Leadership." 

(RESEARCH - Continued from page 2)
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On May 14, we sent the pre-
liminary program for
CT&M to the AEJMC

headquarters in South Carolina and
it is one of the most research-
oriented programs we have ever
had. There are a total of seven ref-
ereed paper sessions, one refereed
poster session that we co-sponsored
with the Mass Communication &
Society and Communication
Technology & Policy divisions, and
the refereed scholar-to-scholar ses-
sion. Even our co-sponsored
Teaching and PF&R panels have a
strong research focus.

This strong research focus is a
function of two developments.
First, at the Midwinter Meetings in
Palo Alto last year, Patricia Moy
and I decided to spend more pro-
gramming chips on research ses-

sions than we had done in previous
years.  Chip Eveland outlined the
rationale behind this approach in
his newsletter column last year.
Second, we received many excel-
lent papers, including a large num-
ber of student papers, making my
job as program chair especially
hard since I had to reject good
papers. But it allowed us to sched-
ule many refereed research sessions
without compromising the quality
of the presentations.  

All in all, we had 87 submis-
sions and accepted 60 papers for an
acceptance rate of about 69 per-

cent. This acceptance rate is unusu-
ally high for AEJMC, but Patricia
and I were able to dramatically
increase our space allocation
through shrewd dealing at the win-
ter meeting. The extra co-spon-
sored poster session greatly
enhanced our ability to extend the
number of papers we could accept.
The acceptance rate was somewhat
lower for student papers (63%)
than it was for faculty submissions
(72%). This does not mean, howev-
er, that students did not submit
excellent work. In fact, the stan-
dardized ratings for the top student
papers, for the most part, did not
differ significantly from those of
the top faculty papers. With very
few exceptions, all papers were

More Research at Toronto Convention
By

Glenn Leshner
Research/Program Chair

University of Missouri-Columbia

priate statistical models for docu-
menting influences from one
domain to the other. For example,
students could develop theoretical
models and coding schemes to
track the issue-priority relationships
among various media domains,
such as connections between elite
newspapers and local news outlets,
and between elite newspapers and
online chat rooms.

Experiments. Students don't
need a multi-modal media laborato-
ry to conduct meaningful experi-
ments in political communication
during a campaign. I recall my first
experience as a subject in an exper-
iment: I was in my first research
methods class as a doctoral student
at Stanford. This was about 10
years ago. Steve Chaffee had asked
a combined class of undergraduate
and graduate students to read a
descriptive scenario involving the

First Lady. Unbeknownst to me and
the other students was that half of
us read a passage that referred to
her as "Hillary Clinton" and the
other half read a passage about
"Hillary Rodham Clinton." After
we read the scenario, he then asked
us to evaluate Ms. Clinton on vari-
ous dimensions of leadership, cred-
ibility, etc. Even with the relatively
small sample size   I think there
were about 60 students   Steve was
able to report statistically signifi-
cant differences. The big differ-
ences from such a subtle manipula-
tion stuck in my mind after a
decade of taking other classes and
teaching my own courses. After
demonstrating the power of such
manipulations, instructors can
invite students to pursue their own
inventive designs in small-scale
experiments that use news stories
or candidate ads from the cam-
paign.

Field Experiments. Studies

that rely on undergraduate respon-
dents are routinely disparaged for
lacking external validity, but during
an election campaign there are
good reasons for taking advantage
of access to this subject pool. Prior
research shows that many young
adults are disinterested in politics
and in political news. This offers a
rationale for preliminary studies
that might generate insight into
processes of re-engagement. 

Student researchers can take
advantage of a simple but effective
strategy for increasing situational
political involvement during a cam-
paign. For example, based on a
quasi-experimental design, some
students would be exposed to peer-
based discussion about the campaign.

Such discussion, coupled with
anticipated future discussion among
peers and media use, should induce
increased cognitive effort and opin-
ion crystallization during a cam-
paign. 

(TEACHING - Continued from page 3)
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blind-reviewed by three reviewers
and decisions about acceptance or
rejection were made based on
scores that were standardized
across papers and reviewers.

Our opening refereed research
session on Wednesday, Aug. 4 from
11:45 a.m. to 1:15  p.m. is devoted
to the issue of "Media & health
risks." It is moderated by Bradley
Gorham of Syracuse University.
The discussant is Erica Weintraub
Austin of Washington State U. 

The second research session of
the conference focuses on "Media,
social participation, and citizen-
ship" and is moderated by Cynthia-
Lou Coleman of Portland State U.
The discussant is Chip Eveland of
The Ohio State U. This session is
scheduled for Wednesday, Aug. 4,
from 1:30 p.m. to 3 p.m.

The third research panel, which
is scheduled Wednesday, Aug. 4,
from 5 p.m. to 6:30 p.m., is on
"Media and political deliberation."
It is moderated by Cindy Christen
of Colorado State U. The discus-
sant is Dietram Scheufele of
Cornell U.

Thursday, Aug. 5, we begin the
day with another research session,
"Framing of war and international
issues," which will be moderated
by Chris Beaudoin, Indiana U. The
discussant is our newly-elected
AEJMC vice president, Wayne
Wanta, University of Missouri-
Columbia. The panel is scheduled
for 8:15 a.m. to 9:45 a.m.

As we do each year, we will
showcase the "Best of CT&M." It
is scheduled in a prime slot on
Thursday, Aug. 5, from 5 p.m. to
6:30 p.m. This session gives the
authors of the top-three faculty
papers and the Chaffee & McLeod
Award winner for top-student paper
the chance to present their work to
all CT&M members. We intention-

ally scheduled only four papers to
give ample time for questions from
the floor. I will moderate this ses-
sion myself and Patricia Moy, U. of
Washington, will discuss the
papers. 

On Saturday, Aug. 7, we have
two more sessions. The first ses-
sion, from 10 a.m. to 11:30 a.m., is
titled "Theoretical and methodolog-
ical issues." Pamela Kalbfleisch of
U. of North Dakota will be moder-
ating. The discussant is Sri
Kalyanaraman from the U. of
North Carolina-Chapel Hill.

The second Saturday session is
scheduled for 11:45 a.m. to 1:15
p.m. It is titled "New media, use,
and dependency." The moderator is
Samuel D. Bradley from Indiana
University. Tien-Tsung Lee from
Washington State U. will be the
discussant.

In addition to these refereed
research sessions, we have two
poster and scholar-to-scholar ses-
sions. We have six papers in the
scholar-to-scholar session on
Friday, Aug. 6, 11:45 a.m. to 1:15
p.m. Tom Johnson of Southern
Illinois U. will be the discussant
for those papers. AEJMC limited
each division to only six papers at
the scholar-to-scholar sessions this
year because the room could not
accommodate more.

Later Friday, 3:15 p.m. to 4:45
p.m., we will co-sponsor a poster
session with Mass Comm &
Society and Comm Tech & Policy.
We have 25 excellent papers in that
session.

Please plan on attending as
many of these excellent panels as
you can!  

TTop CT&Mop CT&M
Papers for 2004Papers for 2004

Top Three 
Faculty Papers:

"Increasing perceived simi-
larity of exemplars: Effects
on message evaluation" 
Julie Andsager, Victoria
Bemker, Hong-Lim Choi, 
and Vitalis Torwel
University of Iowa 

"Laughing all the way: The
relationship between televi-
sion entertainment talk
show viewing and political
engagement among young
adults" 
Nojin Kwak, Xiaoru Wang,
and Lauren Guggenheim 
University of Michigan 

"Exploring the forms of
self-censorship: An experi-
mental investigation of the
effect of the climate of opin-
ion on strategies of opinion
expression avoidance"
Andrew Hayes
The Ohio State University

Chaffee & McLeod
Top Student Paper:

"Neural network simula-
tions support heuristic pro-
cessing model of cultivation
effects"
Samuel D. Bradley 
Indiana University-
Bloomington

(See article in this issue on
page 6.)

(TORONTO - Continued from page 4)



Scholars and policymakers
agree that the strong anti-
Americanism endemic to the

Muslim world should be of central
concern to American foreign policy
and national security. However,
there is strong disagreement about
the root causes of anti-American-
ism. Some researchers have exam-
ined cultural, religious, and value
divisions as the primary source of
negative perceptions of the United
States. Others have identified U.S.
foreign policy and actions as the
main factor shaping discontent, and
still others have emphasized inter-
nal Muslim state politics, compara-
tively lower levels of economic and
social development, and the failure
to establish civil society and
democracy as the key contributors
to anti-American opinion. 

A fourth school of thought
believes that negative perceptions
of the U.S. are fundamentally an
issue of communication: whether it
is ineffective information cam-
paigns by the U.S. government, a
"perception gap" partially created
by the foreign news media, the
many depictions of the U.S. avail-
able through entertainment media,
or the growth of a modern Arab
public sphere made possible by
new broadcast and Internet tech-
nologies. This focus on the infor-
mation environment has led to the
launch of U.S.-sponsored Arabic
language radio and satellite TV
news channels that are part of a

larger public diplomacy initiative
aimed at changing perceptions of
the U.S. via the mass media.

However, despite the impor-
tance of the issue, systematic
analysis evaluating these compet-
ing explanations has been scant.
My ongoing research program
addresses the question of anti-
Americanism in a global context,
examining political communication
processes from a comparative per-
spective. The first part of this
research program appears as a
recent article in the March 2004
issue of the Harvard International
Journal of Press Politics entitled
"Public Diplomacy, Television
News, and Muslim Opinion." In
this article my co-authors and I
employ the 2002 Gallup Poll of the
Islamic World, a dataset consisting
of surveys gathered from nine
Muslim countries. In the paper, we
review past research about the con-
tent of the news media in the
Muslim world, and then test the
association between exposure and
attention to different news channels
and perceptions of the United
States. Our findings demonstrate a
positive main association between
increased attention to news cover-
age of the U.S. and negative per-
ceptions of the United States.

Furthermore, the type of TV net-
work to which individuals turn for
their news, such as Al Jazeera or
CNN for example, has either
amplifying or buffering effects on
the main effects of attention to
news coverage.  

Over the next year, my
research will focus on examining
influences on anti-Americanism
across levels of analysis. First, tak-
ing advantage of the increased
availability of international survey
data, I plan to combine several
cross-national studies conducted
over the last three years. This
research will examine factors asso-
ciated with Anti-Americanism at
the social level (i.e. aggregate
measures of literacy, media infra-
structure, press freedom,
political/civil liberties, and cultural
heritage) and at the individual-level
(i.e. demographics, forms of media
use, schema, values, and interper-
sonal networks). A second stage of
research is planned this summer
involving a national survey with an
oversample of U.S. Muslims of
Middle Eastern descent. The goal is
to examine the association within
the domestic information environ-
ment between differing types of
media use, individual predisposi-
tions, and perceptions of the U.S.,
its leadership, and its policies. I
hope to report back on the progress
of this research via future confer-
ences and publications. 
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By
Erik C. Nisbet
Cornell University

My research involves emo-
tion, attention, and mem-
ory for mediated mes-

sages. One of the tools that I use in
these areas is formal cognitive
models of communication process- es. These models combine theory

from communication science,
knowledge of brain architecture
from cognitive neuroscience, and
modeling techniques from artificial

Simulating Social Reality Estimates and Television's Bias 
in an Artificial Neural Network

By
Samuel Bradley
Doctoral Student 

Indiana University-Bloomington

Anti-American Sentiment in the Muslim World

(NEURAL - Continued on page 7)



In recent years, political radio
talk shows have become a cen-
tral feature of public life in

Uganda. As in several other African
countries where the privatization
movement of the 1990s broke
decades of state monopoly and con-
trol over broadcasting, the Ugandan
political talk show explosion has
led to unprecedented levels of pub-
lic debate conducted over the air-
waves. 

Political elites turn to the talk
shows to articulate their policy
agendas and vie for public support,
while citizens rely on these pro-
grams to learn about public affairs,
engage in public discourse, exert
upward influence on the political
system, demand accountability
from official power, or simply let
off steam. 

The advent of these political
talk shows is perhaps the most sig-

nificant recent development in
political communication in Uganda
and parts of Sub-Saharan Africa,
where radio remains the only true
mass medium. 

With this in mind, my disserta-
tion, which I recently completed,
explores the promise and perils of
Ugandan radio talk shows as arenas
of political competition and civic
participation within the context of
the country's shaky democratization
process. 

Based mainly on content analy-
sis, in-depth interviews and focus
group discussions, my findings
temper grandiose assessments of
political talk shows as vehicles for

reinvigorating the democratization
process. While these programs do
facilitate citizen political learning,
public contestation and civic partic-
ipation, they are an imperfect pub-
lic sphere.

Although talk shows have
"decentralized" the national politi-
cal debate, they appear to privilege
the "expertise" of political elites
and professional experts in the
same way that news media treat
legitimated sources. Moreover, talk
show callers and contributors
appear to be a "vocal minority" that
is already efficacious, knowledge-
able, and engaged. 

In addition, while inclusive-
ness, interactivity, spontaneity, and
less structure explain much of the
popularity and promise of talk
radio, these features also appear to

By
Peter Mwesige

Doctoral Candidate
Indiana University-Bloomington
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“Can You Hear Me Now?" 
Radio Talk Shows and Political Participation in Uganda

intelligence. By formalizing com-
munication theories and data with
neural networks, we have the
opportunity to observe whether
simulated cognition behaves the
way our theories predict. The latest
project   to be presented at a
CT&M session in Toronto
involves building neural networks
(within a computer) that learn a
social reality. The neural networks
simply attempt to pair events with
outcomes. That is, like you and I,
the network observes some event
and then observes what happens as
a result. The question is what hap-
pens when different networks
receive more or less input from TV.

We know a lot about how
heavy television viewing affects
answers to social reality estimates
on survey instruments   the so-

called cultivation effect. Recent
cognitive work in this area has illu-
minated some boundaries of these
effects. Particularly interesting has
been the work of L.J. Shrum that
has shown both that priming televi-
sion habits and instructing people
to make good decisions changes
this effect. For the cognitive mod-
eler, the task is to build a formal
model that makes biased social
reality estimates yet revises its pre-
dictions with priming or systematic
processing.

Work by Shrum, Michael
Shapiro, and others suggests that
source memory plays an important
role in social reality construction.
In a study presented at ICA in New
Orleans, we found that people with
good memory for past TV informa-
tion answered social reality ques-
tions about crime much more

indicative of the real world regard-
less of how much TV they
watched. Returning to the neural
networks, I posited that if networks
learned events and outcomes with
source data available but were later
tested without mention of source,
"heavy TV" models would appear
biased. Indeed they did. When
prompted to make outcome predic-
tions using only personal observa-
tions and interpersonal sources,
however, the effect disappeared just
as it does with human participants.
Thus, a general-purpose-learner
neural network behaved as humans
do. This formal model of an exist-
ing theory is one example of how I
am trying move beyond measuring
relationships between variables,
and offer formal models that
attempt to more precisely describe
processes and outcomes. 

(NEURAL - Continued from page 6)
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The University of Kansas
William Allen White School of Journalism 
and Mass Communications
Stauffer-Flint Hall
1435 Jayhawk Blvd., Room 200
Lawrence, KS  66045
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CT&M ConferenceCT&M Conference
Panels at a GlancePanels at a Glance

August 3, 1 - 5 p.m.: Pre-Convention:
Teaching panel co-sponsored with
SCIG, Teaching Research Methods in a
Digital Age

August 5, 11:45 - 1:15 p.m.: PF&R
panels co-sponsored with Newspaper
Division, Use and Abuse of Polls

August 5, 3:15 - 4:45 p.m.: PF&R
panel co-sponsored with MAC and
CSW, Women Redefining Leadership

August 6, 5 - 6:30 p.m.: Teaching 
panel co-sponsored with ICIG &
GEIG, Collaborative Research: Seven
Habits for Success in Academic and
Professional Careers

erode the quality of the dis-
course and to allow more dis-
tortion and misinformation. 

Finally, while talk radio
enables organized groups and
ordinary citizens to challenge
the government, it appears to
have limited influence on pub-
lic policy.  Absent broader
political freedoms and civil lib-
erties, talk radio shows may, at
best, foster the illusion of com-
petition and influence. They
may confer legitimacy upon the
political system and maintain
political stability rather than
enhance democratic reform.

Despite the imperfections,
the new opportunities that talk
radio have opened up for public

contestation and civic participa-
tion constitute a significant
change in Uganda's political
and media landscapes, and
promises democratic opportuni-
ty. 

In the future, I intend to
conduct a national survey in
Uganda to further explore the
characteristics of talk radio lis-
teners and non-listeners and
further understand the effects of
talk radio on public opinion. I
also plan to carry out a cross-
sectional comparison of the talk
show agenda and the public
agenda in an attempt to estab-
lish whether these programs
reflect the broad concerns of
the public, or whether they sim-
ply pander to political conflicts
among the elite. 

(RADIO - Continued from page 7)


